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About This Project 

Client: Butterflies USA 
Date:  2021–Present 
Role:  Website Development, Digital Strategy, Content Development 
 
 

Project Overview 

For the Butterflies USA project, I developed an interactive website to support the organization’s 
fundraising efforts for street children in India. The organization needed a modernized 
WordPress design that could handle dynamic content updates, prominently feature children’s 
stories, and embed rich media elements such as videos, donation forms, and photo carousels. 
 
The scope of work included updating an outdated WordPress platform that was several 
versions behind. I migrated content from a deprecated theme that relied heavily on widgets, 
implementing a new content production approach using Advanced Custom Fields Pro. This 
upgrade allowed all page elements to be edited directly on-page, significantly simplifying 
content management for the organization’s Board. 
 
The redesigned website enhances both front-end and back-end usability. My approach 
centered on creating a responsive, visually engaging site that integrates SwipeJS and custom 
JavaScript libraries to deliver a seamless, streamlined user experience. 
 
Key objectives included increasing user engagement, simplifying the donation process, and 
strengthening Butterflies USA’s digital presence. In addition to website development, I also 
managed the following deliverables: 
 

o Supported the migration of Butterflies USA’s donor management system from 
Blackbaud to Little Green Light. 

 
o Built a custom crowdfunding landing page using Advanced Custom Fields Pro. 

 
o Set up and managed the Google Ad Grant account, including developing ad campaigns 

and a keyword list. 
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Process and Methodology 

Design Process:  
 

o The design process began with researching Butterflies USA’s target audience and 
goals, followed by creating initial wireframes to establish a clear, user-friendly layout.  

 
o After gathering feedback from stakeholders, I refined these wireframes and developed a 

series of prototypes to test functionality and design coherence.  
 

o The final design iterations focused on optimizing mobile responsiveness and enhancing 
the visual appeal of key elements, such as featured stories and donation forms.  

 
o Tools like Adobe Photoshop and Lucidchart were instrumental in creating wireframes 

and user flows, while custom CSS was used to add visual styling to match the brand’s 
identity. 

 
 
Content Strategy Process:  
 

o The content strategy process started with a thorough content audit, identifying 
opportunities to streamline and highlight impactful children stories.  

 
o I mapped out the user journey to ensure that key information, like donation options and 

success stories, was easy to find and navigate.  
 

o Content was then curated and refined to align with Butterflies USA’s mission and tone, 
ensuring a cohesive message across all pages.  

 
o Additionally, Advanced Custom Fields Pro was implemented to simplify future content 

updates, empowering the team to maintain engaging, relevant content with minimal 
effort. 
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Visual Presentation 

Front Page (Homepage) 
 

o News/Announcements Ticker: A prominent eyebrow ticker at the top of the homepage 
displays the latest news and announcements, keeping visitors updated on current 
events and campaigns. 

 
o Hero Carousel: The hero section features a carousel with three impactful call-to-action 

items, inviting users to learn about the program, become a donor, and explore ways to 
support Butterflies USA’s mission. 

 
o "Meet Our Butterflies" Feature: This new addition to the website highlights personal 

stories of the children impacted by donations. Unlike general news articles, these 
individual stories demonstrate the direct and tangible effects of donations on the lives of 
the children supported by Butterflies USA. 
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Secondary Pages 
 

o Breadcrumb Navigation: Each secondary page includes breadcrumb navigation to 
help users easily find their way through nested sections of the site, enhancing overall 
usability. 

 
o New Content Elements: These pages feature interactive elements like accordions for 

streamlined information display, embedded videos for an engaging visual experience, 
and call-to-action buttons to guide user actions. 

 
o Donation Page: Optimized for fundraising campaigns, the donation page supports 

campaign videos and iframe-integrated donation forms, allowing for a seamless, visually 
appealing donation process. 
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